Fall 2014

Ensuring Opportunity:
The Campaign to Cut Poverty in Contra Costa County

2

Poverty is not a natural catastrophe
or a tragedy but a predictable
consequence of what we chose
to do or not do. Poverty is an
unnecessary reality and a scandal.”
Sasha Abramsky, Author
The American Way of Poverty: How the Other Half Still Lives

Why do we need a Campaign
to Cut Poverty?
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2014 marks the 50th anniversary of the War on Poverty. Yet in Contra
Costa County, one out of four residents lives in poverty; 1/3 (38,000) of
them are children and more than 50,000 live in deep poverty.



Direct services (food programs, homeless shelters) are essential to
addressing the devastating day-to-day impact of poverty.
But direct services are not enough.



In Contra Costa, the Self-Sufficiency Standard for two adults and
two children is $71,711 (w/o any public assistance).

Why do we need a Campaign
to Cut Poverty?


Public policies that address poverty at the root causes are
key to reducing poverty and fostering economic security.



Effective policies include quality early childhood education,
access to higher education, living wages, affordable housing and
health care, and safety net programs such as CalFresh and
CalWORKS.
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What is the Ensuring
Opportunity campaign?
The Ensuring Opportunity Campaign is …


A long-term effort to cut poverty in Contra Costa County by
raising awareness and addressing the systemic and structural
causes of poverty.
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Who is involved?
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Ensuring Opportunity is a joint initiative of the Family Economic Security
Partnership, the Contra Costa Safety Net Task Force, the Human
Services Alliance, and the Multi-Faith A.C.T.I.O.N. Coalition, working
collaboratively with concerned community members to promote a
common mission to reduce poverty in Contra Costa County.



Together, these four coalitions represent more than 100 public and
private agencies and 50 congregations, which collectively serve
thousands of Contra Costa residents.


… and YOU!

Campaign Focus Areas
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Here’s what we are doing!
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Specific activities and strategies include:


Addressing each of the six Campaign Focus Areas:
housing, food, economic security, health, safety, and education



Creating a series of Contra Costa Poverty Report Cards
that will:




Use “Poverty Indicators” to present data in
compelling new ways for the six Focus Areas

Exploring opportunities for increasing awareness, communication and
engagement, through the Convening & Events Committee.

Here’s what we are doing!
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Increasing the capacity of service providers to engage staff and
constituents in effective policy advocacy, through the Policy/
Revisioning Community Committee.
 Our recent survey of local service providers and activists
revealed that low wages, lack of access to high quality
child care and education (PreK- College) and training, and lack
of housing that is affordable are the top issues contributing to
poverty.
 FESP sponsored a movement building training to begin to lay the
groundwork for effective advocacy.



Members of the Multi-Faith A.C.T.I.O.N. Coalition are engaged in work
groups focusing on jobs, food security, housing, health and education.

What are the Campaign’s
current policy objectives?
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Campaign partners are exploring several initial potential policy focus
areas. Promising opportunities include:


A county-wide campaign to increase
the minimum wage



Increasing enrollment of residents
eligible for CalFresh food benefits



Promoting housing that is affordable
for homeless and low-income families

Campaign Council members and other stakeholders will continue to
provide vital input on policy direction.

What are our next steps?
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Continue to build momentum and a large base of support to
champion public policies that effectively address the root causes
of poverty.



Create a communication strategy to build and reinforce public
opinion that poverty is unacceptable.



Build out our website and social media platforms to share
information, resources, advocacy alerts, and other resources.
http://www.cutpovertycc.org

Ensuring Opportunity
Website
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What are our next steps?
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Host meetings, conferences and webinars to share information,
engage stakeholders, and use as a platform for advocacy and
public awareness.



Compile and share information about local needs, ideas and
activities.



Encourage community engagement with emerging public policy
opportunities at the local, state and national level.

Who is managing the
Campaign?
Campaign Council:



Open to all interested parties who want to provide input into
Campaign priorities, direction, strategies and activities.
The Council will meet on a regular basis to share
Campaign updates, action plans and skills training.

Campaign Leadership Team and Executive Committee


Oversee campaign priorities, provide strategic support,
management and supervision. Determine advocacy positions based
on input from Campaign Council. Review overall Campaign progress.

Campaign Director (to be hired)


Develop, execute and oversee day-to-day Campaign operations,
build key partnerships, and coordinate implementation of advocacy
strategies.
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Campaign Leadership Team
and Executive Committee
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Supervisor John Gioia
Marianne Balin, Kaiser Permanente
Jim Becker, Richmond Community Foundation *
Fran Biderman, First 5 Contra Costa, Family Economic Security
Partnership *
Paul Buddenhagan, Employment and Human Services
Sean Casey, First 5 Contra Costa/Family Economic Security Partnership
Kristin Connelly, East Bay Leadership Council
Lauren Leimbach, Community Financial Resources
Mariana Moore, Human Services Alliance *
Erwin Reeves, Richmond Community Foundation *
Jasmine Tarkoff, Multi-Faith A.C.T.I.O.N. Coalition *

* Executive Committee member

Campaign resources
16


Funding is being secured to:
 Hire campaign staff
 Host future convenings and events
 Launch and maintain the Campaign website
 Implement a communications strategy
 Provide overall operating support to the Campaign



Significant in-kind support is being provided by the Campaign’s
key partners and supporters.



Richmond Community Foundation serves as fiscal sponsor for the
Campaign.

Here’s how you can
get involved!
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A new website has been developed to provide an ongoing mechanism
to share and encourage communication! http://www.cutpovertycc.org



Join the Campaign Council – let your voice be heard!
Info: http://cutpovertycc.org/join-us



Join a Campaign committee.
Info: http://cutpovertycc.org/about/committees/



Share information with your colleagues.
Campaign materials are available at www.cutpovertycc.org



We welcome your additional support and ideas!

For more information:


Email us!
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info@cutpovertycc.org

Contact one of our key partners:







FESP (Family Economic Security Partnership):
Fran Biderman: fbiderman@firstfivecc.org, 925-771-7331
Human Services Alliance:
Mariana Moore: moore_mariana@yahoo.com, 925-989-3388
Multi-Faith A.C.T.I.O.N. Coalition (Advocates & Communities Taking Initiative 4 Our Neighbors):
Jasmine Tarkoff: jtarkoff@aol.com, 925-765-0832
Richmond Community Foundation:
Jim Becker: jbecker@richmondcf.org, or Erwin Reeves,
ereeves@richmondcf.org, 510-234-1200
Safety Net Task Force:
Paul Buddenhagen, Employment and Human Services Department,
pbuddenh@ehsd.cccounty.us, 925-313-1615
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Like slavery and apartheid, poverty
is not natural. It is man-made and
can be overcome and eradicated by
the actions of human beings.
Nelson Mandela
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This presentation and other materials
and resources are available at:

www.cutpovertycc.org

